
	Items included in the RDU Formula
	Weight
	Definition

	Educational Materials Prepared
	4.00
	An original work is prepared or significantly modified to communicate information to clientele (e.g., fact sheet, circular, handout, newspaper article,  book and book chapters, research report, journal articles (including EDIS), brochure, slide set, newsletter, exhibits, poster, curriculum guide,  audio or video podcasts, Web site or Web page that includes significant content, etc.).  Educational Materials does not include radio and TV broadcast productions. 

	Field Consultations
	3.00
	When educational information is transferred to a client when visiting them at their location.

	Group Learning Participants - Synchronous
	1.00
	Number of clients present at a group setting where educational information is dispensed in a live or virtually live setting (e.g., workshop, meeting, seminar, field day, interactive training or videoconference, etc.). In a 'virtually live' setting, the instructor and group participants are interacting real-time via audio, video or Web conferencing software (e.g., Polycom, NetMeeting) or live eLearning software (e.g. Elluminate).

	Group Learning Participants - Asynchronous
	0.25
	Number of clients participating in a group session or course that is created by IFAS faculty and available online. This includes recorded Elluminate sessions and eLearning software such as Articulate.  Unlike synchronous sessions, clientele receive the educational information on their own schedule. Student/ instructor interactions are typically limited to instructional support such as e-mail. 

	Office Consultations
	1.50
	When educational information is transferred to a client at the faculty member’s location. 

	Telephone/Email Consultations
	0.25
	When educational information is transferred to a client via telephone, email, or instant messaging.  Multiple phone calls/emails/chats on the same topic to the same recipient are counted as one contact.

	Web Visits
	0.01
	When educational information is transferred to a client via a Web site. A Web visit begins when a person enters the Web site and ends when they leave the site, or the session closes automatically after a specified period of inactivity (typically 30 minutes).  A session must be at least 10 seconds long to be counted. These data are captured through software designed to capture and analyze Web traffic (e.g. Urchin, Google Analytics).



