
Types of Electronic Publications
It is recommended that the following electronic publications be considered “Educational Materials Prepared” by RDU definitions and tracked as separate categories for administrative evaluation purposes.
Blogs 
Blogs are comparable to a newsletter. 
- A blog may be “published” by an individual or a group. 
- Articles, called “posts,” included in the blog may be published by one individual or 
by many different individuals.
- Readers may “subscribe” to the blog using RSS, a “push” technology that “delivers” 
information to specific subscribers.
Website
   A Website is comparable to a book. 
A Website contains a “title page” called the homepage

A Website contains content about one or more topics

A Website contains a listing of the content, called a menu or navigation

Webpage
   A Webpage compares to a page or chapter of a book. Most often Web pages will contain
content and a list of references (links) relevant to that content. 
Online classes

   Synchronous – faculty and learners meet at the same time in the same (virtual) space. 

Examples include Polycom sessions and Live Elluminate session

   Asynchronous – faculty creates a class and posts it online. Learners access it as needed 24/7. 

Faculty support the students as needed by e-mail and phone calls. Updates to the class may 
also be required. Examples include recorded Ellumnate sessions and Articulate classes posted online.
CDs / DVDs

A CD or DVD may contain text and be comparable to a book, or it may contain audio / video and text and be considered an asynchronous distance education class.

Audio and Video Podcasts

   Podcasts are comparable to short presentations, lectures or group discussions, or to a lecture 

series.
Types of Technology-Assisted Contacts

E-mail, Chat messages, and Instant Messaging 
These communications involve the transfer of information to clientele and are comparable to, and in some cases, superior to telephone consultations. In addition these forms of communication can be easily made permanent where telephone calls cannot. It is recommended that they be weighted the same as telephone consultations in the RDU formula.
Web visits 
The pace of everyday life and the costs of travel have reduced class attendance and “walk-in” traffic in many county Extension offices. As a result, our Web presence is growing as clients take advantage of the convenience of the Internet. Extension’s Websites now serve as “virtual offices.” Visitors can find news, events, publications, online classes and contact information among the offerings.  

Visitors are attracted to, and return to, Websites that contain significant amounts of relevant and fresh content. Faculty maintaining current and up-to date Websites have experienced a workload increase not otherwise included in the RDU formula. 
For tracking purposes, it is recommended that Web visits become a new category of contacts within the RDU formula. To increase accuracy it is recommended that only Web visits lasting longer than 10 seconds be counted. This requirement would eliminate visitors that are not true clientele. It is further recommended that Web visits be weighted at .01.

Live Online Learning Participants

It is recommended that a new category also be created for the RDU formula called Distance Learning Participants - Live. This category would be used exclusively for Synchronous learning events where the teacher and the students meet in the same place at the same time. It is the virtual equivalent of a ”live” class. It is further recommended that these contacts be give equal weight as a live class as the workload and effort involved are equivalent.

Distance Learning Participants - 
Asynchronous classes are typically “front-end loaded” when it comes to effort. Once the class has been created and hosted on a Website, little further effort is required beyond e-mail support and occasional updates. For that reason, the weight of these classes is recommended to be .25.


